
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

WHAT YOUR 

CUSTOMER NEEDS 

AND CARES 

ABOUT 

WHAT YOU DO 

REALLY WELL AS A 

BUSINESS 

WHAT YOUR 

COMPETITION 

DOES REALLY 

WELL 

YOUR UNIQUE VALUE 

PROPOSITION  


